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Disclaimer

This presentation contains forward-looking statements that reflect the current views of Deutsche Telekom management with respectto future events. 
These forward-looking statements include statements with regard to the expected development of revenue, earnings, profits from operations, depreciation and 
amortization, cash flows, and personnel-related measures. You should consider them with caution. Such statements are subject to risks and uncertainties, most 
I@ QBC=B ;L? >C@@C=OFN NI JL?>C=N ;H> ;L? A?H?L;FFS <?SIH> $?ONM=B? 4?F?EIGǦM =IHNLIFƯ !GIHA NB? @;=NILM NB;N GCABN CH@FO?H=?our ability to achieve our 
objectives are the progress of our workforce reduction initiative and other cost-saving measures, and the impact of other significant strategic, labor or business 
initiatives, including acquisitions, dispositions and business combinations, and our network upgrade and expansion initiatives. In addition, stronger than expected 
competition, technological change, legal proceedings, and regulatory developments, among other factors, may have a material adverse effect on our costs and 
revenue development. Further, the economic downturn in our markets, and changes in interest and currency exchange rates, may also have an impact on our 
business development and the availability of financing on favorable conditions. Changes to our expectations concerning futurecash flows may lead to 
impairment write downs of assets carried at historical cost, which may materially affect our results at the group and operating segment levels. 

If these or other risks and uncertainties materialize, or if the assumptions underlying any of these statements prove incorrect,our actual performance may 
materially differ from the performance expressed or implied by forward-looking statements. We can offer no assurance that our estimates or expectations will be 
achieved. Without prejudice to existing obligations under capital market law, we do not assume any obligation to update forward-looking statements to take new 
information or future events into account or otherwise.

In addition to figures prepared in accordance with IFRS, Deutsche Telekom also presents alternative performance measures, including, among others, EBITDA, 
EBITDA margin, adjusted EBITDA, adjusted EBITDA after leases, adjusted EBITDA margin, adjusted Core EBITDA, adjusted EBIT, adjusted net income, free cash 
flow, free cash flow after leases, gross debt, net debt after leases, and net debt. These alternative performance measures should be considered in addition to, but 
not as a substitute for, the information prepared in accordance with IFRS. Alternative performance measures are not subject to IFRS or any other generally 
accepted accounting principles. Other companies may define these terms in different ways.
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Who we are

198,194
employees worldwide*

22.4 mn

broadband customers

Ƿ115.8bn

revenue in 2024

25.2 mn

fixed-network lines

261.4 mn

mobile customers

Our 

Keyfacts
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Figures based on annual report 2024. 
* Reporting date December 31, 2024



Employees & 
responsibility

NumbersMarketsCustomers

Deutsche Telekom Profile

ƹ261.4 mnmobile customers

ƹ25.2 mn fixed-network lines

ƹ22.4 mnbroadband customers

ƹ9.0 mnTV customers

ƹPresent in > 50 countries

ƹGermany, Europe and the USA: 
with own infrastructure

ƹT-Systems: global presence & 
alliances via partners

ƹRevenue Ƿ VVZƯ] <H 

ƹAdjusted EBITDA AL Ƿ43.0 bn 

ƹFree Cashflow AL Ƿ V^ƯW <H 

ƹEmployees worldwide: 198,194
(Reporting date Dec. 31, 2024)

ƹ4,684trainees and cooperative 
degree students 

ƹPioneer of social issues 
(climate protection, data privacy, 
diversity, etc.)

Figures based on annual report 2024. 
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Germany

Figures based on annual report 2024. 
* Retail 

Facts & figures

68.6 mnmobile customers

15.2 mnbroadband customers

4.6 mn IPTV customers incl. satellite

Ƿ WZƯ\ <H revenue

Ƿ VUƯZ <H EBITDA AL adjusted

57,303 employees (Reporting date Dec. 31, 2024)

74,550 employees in Germany overall 
(Reporting date Dec. 31, 2024)
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United States & Europe

Figures based on annual report 2024. 

Facts & figures

49.7 mnmobile customers

7.2 mnbroadband customers

4.4 mn IPTV, satellite, cable customers

Ƿ VWƯX <H revenue 

Ƿ YƯY <H EBITDA AL adjusted 

32,671 employees (Reporting date Dec. 31, 2024)

E
U

R
O

P
E

129.5 mnbranded customers

104.1 mnpostpaid customers

25.4 mnprepaid customers

$ 81,1 bn revenue

$ 30,9 bn EBITDA AL adjusted

65,154 employees (Reporting date Dec. 31, 2024)

T-
M

O
B

IL
E

 U
S
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T-Systems

Figures based on annual report 2024. 

Facts & figures

Ƿ YƯU <H revenue

Ƿ UƯY <H EBITDA AL adjusted

25,691 employees (Reporting date Dec. 31, 2024)

Information technology and telecommunications
services in all industries: automotive, finance, 
transport, retail & public sector

Pioneer in cloud computing
Corporate customers, multinational corporations & 
public sector
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Most valuable
German Brand

of all time

GLOBAL
TOP 20

$ 85.3 Billion

#1
#11 of the

most valuable
Global Brands

Most valuable
Telecoms Brand

in the world

Source: Brand Finance Global 500 - 2025 

Most valuable German Brand of all time

Increase Brand Value of  $ 12 bnup to
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+114%
Brand value more than doubled from 2020-2025 



We take responsibility

Sustainability

Environmental and climate protection
e.g., CO2 reduction, efficient use of 
resources, circular economy, sustainable 
mobility

Sustainable innovations and products
e.g., environmentally friendly and 
accessible products, efficient data center, 
e-health

Sustainable supplier management
e.g., binding requirements for the supply 
chain, reviews and audits

Strategic management, governance, 
stakeholder management and sustainable 
finance e.g., mandatory CR policies, KPIs 
for the entire Group in the annual and CR 
reports, sustainability indexes

Groundbreaking projects

Group-wide climate protection target: 
VUUȲ I@ 'LIOJǦM ?F?=NLC=CNS @LIG L?H?Q;<F? 
energy sources since 2021. Net zero: In own 
operations by 2025/entire value chain by 2040

#GoodMagenta & #GreenMagenta: 
Own labeling for Group's sustainable products, 
services and social initiatives 
(TÜV validated).

Supplier selection and development:
Sustainability as a key criterion

Success in respected rating indexes and 
rankings: 
S&P CSA, oekom, CDP, MSCI and Sustainalytics, 
among others

Corporate Responsibility
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We take responsibility

Social commitment

Digital Participation
Connection of media and democratic 
literacy

Digital Responsibility
Impact of Digitization: minimizing risks, 
optimizing opportunities

Digital Education
Offers for internet connections and 
equipment of schools.

Deutsche Telekom Stiftung
Enabler for education ecosystem for 
mathematics, science and technology

Groundbreaking projects

ǣ-?>C;ư MOL?ƴ "ON M?=OL?ƯǤƱ 
Offers for Competent Media Use (TeachToday), 
#AgainstHatespeech

AI-Guidelines
Guidelines for the ethical and ecological use of 
artificial intelligence (AI)

Telekom@School
Subsidized internet access for all general and 
vocational schools throughout Germany 

Educational foundation 
projects for young people aged 10-16, 
?ƯAƯ ǣ9?M ) =;HƴǤ JLID?=N JLIGINCHA G?>C; FCN?L;=S

Corporate Responsibility
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Diversity, Equality and Inclusion

We take responsibility

Leading role in data privacy & data security

ƹData privacy report & Security on the Internet 
report

ƹEarly warning system against cyber attacks

Leading role in societal and 
diversity-related issues 

ƹPioneer as first to introduce Group-wide 
QIG?HǦM KOIN;

ƹSpecial programs & initiatives to promote 
education & training

ƹModern working models

ƹExemplary promotion of diversity

Commitment to culture & sport

ƹAmateur & professional sports e.g., German 
football association (DFB), Bayern Munich,
Olympics & Paralympic Games/ Special 
/FSGJC=Mư ǣ.?Q MJILNM ?RJ?LC?H=?Ǥ JLID?=N CH 
recreational sports

ƹCulture/examples: 
International Beethoven Competition, 
Beethovenfest

Data privacy Sponsorship

Corporate Responsibility
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Employer Deutsche Telekom
Employer Branding

Welcome to Growthtopia, 
not a destination but a journey.

Take part in an ever-evolving 
digital transformation and 
catalyselasting change in a 
world of infinite possibilities.

A personal experiencerich in 
challenge, where standing out 
means standing up.

Facts & our
employer positioning

Awards 
(Selection)

74,550 Employees in Germany

4,684Dual students/ trainees

28.0% women in top/middle management 

Figures based on annual report 2024. 
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Leading Employer 
2023

Best apprenticeship 
employer 2023

Top LinkedIn 
Company



7? QIHǦN MNIJ OHNCF ?P?LSIH? CM =IHH?=N?>Ư

Our network is an artery pumping life: fast, reliable,
and secure. It provides easy access to all who need it.

We are close to the consumer and are transparent, fair, 
and open to dialogue. We identify innovative products
at an early stage and develop them in collaboration with
our partners. We do all of this better than anyone else. 
This ability forms the basis of trust Ǔan essential
ingredient for long-lasting relationships.

Precisely this is the essence of our work at Deutsche
Telekom. Together, with passion, focus and sustainability, 
we are entering a world of infinite possibilities for each and 
every one of us. It is our contribution to social togetherness.

This connects us.

It is in our nature to seek the company of others: humans
need this interaction in order to move forward. Sharing
fosters closeness. It is the very reason we choose to
share our important moments with those important to us.

We share events, experiences, and opinions Ǔsometimes
even our possessions. We share knowledge and our ideas. 
And quite often, by sharing these thoughts, we turn them into 
something bigger, something better. That is what drives us.

We, Deutsche Telekom, are more than just another company, 
which provides society with infrastructure. Whatever the 
=CL=OGMN;H=?Mư Q? ;L? ; NLOMN?> =IGJ;HCIH CH <INB J?IJF?ǦM
private and work lives. Whenever. Wherever. Forever making 
life easier for people and enriching it is our mission.
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Our guiding principles

Delight our 
customers

Get things
done

Act with respect
& integrity

Team
Together Ǔ
Team apart

I am T Ǔ
Count on me

Stay curious
& grow
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We are responsive

Birgit Bohle
Board member for Human Resources & Legal Affairs, 
Labor Director

linkedin.com/in/timhöttges

Timotheus Höttges
Chief Executive Officer (CEO) 
Deutsche Telekom AG

Rodrigo Diehl
Board member for Germany

Thorsten Langheim
Board member for USA and 
Group Development Deutsche Telekom AG

Abdu Mudesir
Board member for Technology and Innovation

Dominique Leroy
Board member for Europe

Dr. FerriAbolhassan
Board member for T-Systems

linkedin.com/in/ferriabolhassan linkedin.com/in/birgit-bohle

linkedin.com/in/rodrigodiehl

Christian P. Illek
Board member for Finance 
(CFO)

linkedin.com/in/christianillek

linkedin.com/in/thorstenlangheim linkedin.com/in/abdumudesir be.linkedin.com/in/dominiqueleroy
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We are stronger than ever Ǔour flywheel works
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All data end of 2024 except stated otherwise;  1 Brand Finance 01/2025;  2 Without spectrum;3 Organic; 4 adjusted for special factors  5 GER: FTTH incl. JVs; EU: FTTH/B & Docsis3.1 (1 Gbps) incl. own, funded & partner 
rollout but excl. wholebuy

~ 300 mn Customer relationships

#1 Customer experience
Lead in TRI*M GER & EU & NPS US

#1 Leading 5G networks 
in US, GER & EU

> 20 mn
Fiber homes passed 
GER & EU5Ȝ ǷVƯ^U

Adj. EPS
+58% since 2020

ȣ ǷYX <HAdj. Core EBITDA AL
+31% since 20203

#1 Global Telco brand
+114% Brand value since 20201

EBITDA AL margin4

+2,2pp vs. 202037,2% 

ȣ Ƿ\W <HTotal Cash Capex2

2021 Ǔ2024



We will accelerate through data, AI and global scale
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Our strategy: Leading Digital Telco

20

1

2

3Maximizecapital returns to re-investin 
sustainable growth & deliver superior 
shareholder value

4

Scale-up with global services, cloudified API-
based NT/IT platforms & common operations

6 Differentiate via leadingnetwork experienceǓ
best Fiber, best 5G

Growby monetizing high-quality networks& 
services that enhance digital life & business 
with MagentaAdvantage

Increaseproductivity & cost efficiency end-
to-end through continuous automation, 
simplification & modernization

We are differentǓsuperior brand, unique 
portfolio, best team, strong values & 
leading ESG ambitions

5 Become a data-informed,AI-enabled, 
digital-first company ǓAI@T

Please click here for the all-in-one document 
I@ $4ǦM #;JCN;F -;LE?NM $;S CH /=NI<?L WUWY
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https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf


We are committed to lead and perform

21

ÁGrow US share& strong 
Portfoliowith optionality

ÁSolid leverage& headroom

ÁT-Systems a unique 
differentiator

ÁStrong brand, values & ESG 
commitments

ÁRejuvenated industry leading 
team

ÁOut-investcompetition

ÁNext-level quality approach

ÁWin in the market

ÁCapture the Fiberopportunity

Á5G a winning story

ÁB2B profitable growth

ÁRamp-upbeyond core

ÁDatainformed, digital first 
company

ÁAI@T everywhere for us & our 
customers

ÁLeverage globalscale

ÁPlatformeconomics

Unlock additional Market cap:

Ȝ Ƿ [U bn1

ÁAdj. EPS: ȣ Ƿ WƯZ in 2027e

ÁDividends 40%Ǔ60% of 
adj. EPS (2024e Ƿ UƯ^U2)

ÁShare buyback of up to Ƿ W <H 
in2025

SUPERIOR EXECUTION ACCELERATIONSTRONGER FOUNDATION VALUE CREATION

1 Until 2027;   2 Subject to board resolutions & AGM approval

Please click here for the all-in-one document 
I@ $4ǦM #;JCN;F -;LE?NM $;S CH /=NI<?L WUWY
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https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
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Multi award-winner:

Our best network 
(Germany)

800,000 km
fiber-optic cables

FIBER5G

~96,500
5G antennas



Our best network at a glance

Fixed network Mobile network

Germany
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96 500 5G antennas
(Q3/2024)

98% 5G network coverage
(End of 2024)

99.7% 
LTE coverage of population
(Q3/2024)

>800,000 km
fiber-optic cables (end of 2024)

Fiber access available for

10 million households
(end of 2024)

> 36 million households 
Tariff up to 100 Mbit or more (Q3/2024)



Our best network at a glance

Best network coverage, bandwidth, and stability. 
Both fixed and mobile.

ƹBroadband quality leader in mobile and fixed networks

ƹInnovative products

ƹHigh bandwidths and state-of-the-art technology

ƹExcellent network coverage

Prizes and awards

Repeatedly awarded
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Devices

The demand for broadband 
is booming due to the 
continual growth of 
networked devices and 
wearables. Permanent 
internet connectivity is 
posing whole new 
challenges for global 
networks.

The fiber optic and mobile networks in Germany require further expansion and construction.

The network of the future is setting the courset

Bandwidth

The number of broadband 
linesis continuing to rise. 
New applications need 
faster connections and a 
bigger volume of data.

Network coverage

Complexity is spiraling Ǔ
CNǦM HIN ;FF DOMN ;<ION 
bandwidth anymore. Fiber 
optics, vectoring, 5G and 
hybrid is the sought-after 
technology mix to meet 
the need for widespread 
network coverage.

User experience

Virtual and augmented 
reality are creating new 
user experiences; self-
driving vehicles are just 
one example. As VR 
applications require five 
times the bandwidth of 
HDTV, the burden on 
networkswill continue to 
grow significantly. 

Latency

Low latency will be 
?MM?HNC;F @IL NIGILLIQǦM 
network, for example for 
self-driving cars or gaming. 
Round trip delay must be 
minimized in the mobile 
network NI ?H;<F? ǣL?;F-
NCG? =IGGOHC=;NCIHưǤ @IL 
example through 5G.

Our network expansion
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Products for our

Consumers

MagentaEINS

Magenta
SmartHome

MagentaTV



Products and services for consumers

We offer products and services that are innovative, safe, and simple too.

If you combine a fixed network including 

Internet and mobile communications, you 

will receive attractive benefits, such as 

the new Mobile Happy Hour or unlimited 

data volume. 

Products and services for consumers

MagentaEINSMagentaMobil MagentaTV
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For all those who are family. For roommates and 
friends. For close and distant relatives Ǔno 

matter where they live. You can book a suitable 
additional card for everyone.

The more you are, the cheaper it gets!
And mobile customers receive 

1 hour of unlimited data volume in the latest 
generation of mobile communications.

More for everyone Ǔentertainment for the 
whole family: More television, more 

streaming services and partners, more 
series and movies. More top-class sport. 

For at home and on the go.

(as at: Q3 2024)



Magenta Mobil Ǔfor everyone who is a family
The more, the cheaper
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Mobile Happy Hour
Our MagentaMobilcustomers can surf the web 
for 1 hour per day without restrictions. 
Customers with MagentaTVon the landline 
even get 2 hours a day. 

Mobile 
Happy Hour

Inexpensive MagentaMobiloffers for 
everyone who is a family.

Integrative & convergent!

Family & Conficents

With our tariffs, 
we offer a simple and 
smart offer for everyone.

Uncomplicated & smart!

Simplicity

The more, the cheaper

Average Price
With each additional card, the average 
price for everyone decreases. All Plus 
cards have the same data volume as 
the main card.

(as at: Q3 2024)



Better price

ƹ3;P? Ƿ Z J?L month

  

Better performance

ƹAt least 1 hour of unlimited surfing every day with Mobile Happy Hour, 
also for Plus cards

ƹUnlimited data volume with Magenta Mobil L Ǔalso for Plus cards

ƹFlat rate calls from landlines to all German mobile networks

ƹMagentaEINSPrepaid: 1 GB data volume on top every month 

Ƿ

Mobile and fixed network incl. internet 
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Magenta EINS ǓA one-stop shop
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(as at: Q3 2024)



Welcome to future TV

Time-independent television through restart, 7-day replay, timeshiftand 
recording.

Huge range of shows on more than 180 TV networks, more than 160 of 
which are in HD*.

MagentaTV+ Ǔ Unique content included in MagentaTV. 
Originals and exclusives; the best of ARD & ZDF, top international series and
movies, plus highlights for kids and teens.

Best partner content with access to streaming services such as RTL+, 
Netflix, AppleTV+, Amazon, Disney, Sky, WOW and Videoload as well as 
video and media libraries.

More flexibility : Stream exclusive series and movies in HD anywhere and 
anytime with MagentaTV*: Not only on Deutsche Telekom hardware, but 
also on tablets, smartphones, smart TVs, Chromecast, FireTVand 
AppleTV**.

Intuitive operation and everything at a glance

MagentaTVOne ǓEnjoy an outstanding TV experience with MagentaTVand 
MagentaTVOne. Easy installation. Flexible via LAN or WLAN, independent 
of the Internet provider

* From MagentaTVSmart 
** Overview of currently supported 

devices:
https://www.telekom.de/magenta-
tv/tarife-und-optionen/magenta-tv-
mit-app/geraete-uebersicht
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With MagentaTV, our customers can watch their favorite shows whenever they want, 
even on the go.
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(as at: Q3 2024)

https://www.telekom.de/magenta-tv/tarife-und-optionen/magenta-tv-mit-app/geraete-uebersicht
https://www.telekom.de/magenta-tv/tarife-und-optionen/magenta-tv-mit-app/geraete-uebersicht
https://www.telekom.de/magenta-tv/tarife-und-optionen/magenta-tv-mit-app/geraete-uebersicht


Highspeed at home
The best connection with the best WLAN and the best service offers 
TOP Internet speed throughout your home.

Smart home
Use the router and MagentaZuhauseapp to intelligently network 
your entire home and control it via smartphone and voice.

Suitable tariffs and offers Our tariffs offer bandwidths for every 
Internet use.  families, high uploads in the home office or for young 
people.
New:Fast DSL from congstarǓpermanently affordable, everything 
in the congstarapp

Fiber optics Ǔfast, stable and future-proof
Surfing with up to 2,000 Mbit/s is easily possible in the modern T-
fiber optic network.

Hybrid 5 G
Fast Internet even where the fixed network does not offer enough 
power. Hybrid interconnects fixed network and mobile bandwidth to 
offer high bandwidths.

Everything for the Internet at home

32

Magenta at home

7? =IHH?=N NB? =OMNIG?LǦM BIG? @IL NB? <?MN ?RJ?LC?H=?Ư 
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(as at: Q3 2024)



Lifeline of the digital society
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= T = Fiber to the Household (FTTH)

No other network is more powerful, more stable or 
more energy-efficient 

Every house, every school and every business
Connecting

Only FTTH offers sufficient performance for the 
intensive data consumption of today and tomorrow
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(as at: Q3 2024)



Products for our

Business Customers

INTEGRATED 
B2B COMPETENCE
From small and medium-sized companies to multinational cooperations and public institutions: 
Together, T-3SMN?GM ;H> 4?F?EIG $?ONM=BF;H> ;L? NB?L? @IL IOL =OMNIG?LMǦ <OMCH?MMƯ 



We structure our capabilities for the best customer experience 
at all levels

35

01
Best in class, software-defined 
connectivity based on global DT 
network for all enterprise customers 

02
Real E2E digital strategy for SMEs: 
Convincing offers for SMEs that drive 
their journey-to-digital

03
Configurable, industry-specific digital 
solutions for multinational enterprises, 
based on scalable cloud services

Portfolio & Go-to-Market View

Connectivity

Services

Scalable Telco Platforms
IoT, Security, SD-X )HNǦFUnderlay,  CPaaS,
UCC

Journey-to-Digital (J2D) 
Standard applications, data analytics,  
trafo & migration, process conf. & 
integration

IT
Services

Consultation

DigitalSolutions

Cloud Infra &  
ManagedServices

Midmarket Public Multinational 
Enterprises

Telekom 
Deutschland 

01

02

03
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Products for our

Business Customers

Digital Cloud ServicesAdvisorySecurity

T- Systems



We are big enough to scale 
globally and small enough to be 
there for our customers.

Employees including 
> 20.000  certified experts

Counrties in USA, LATAM, 
Europa & Asien

IT Service Providers 
in Germany & #2 in DACH

Revenue growth with+2.8% in 2024

Case studies

Security Operation Centers (SOCs) that 
operate globally
 > Defend against 36 million cyberattacks per 
day.

Leading technology partners 
and providers

#1

Ƿ YƯU <H  

8

26

> 500

> 1.000

26.000

About T-Systems
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T-Systems I Company presentation I February 2024T-Systems I Company presentation I February 2024

We partner with you on 
your journey into a modern, 
secure, and resilient digital 
environment alongthe 
E2E digitalvalue chain. 7 Focus

industries
Global Delivery Network 

with 26 countries
1 German
frontend

Our set-up
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We enable our customers 
to innovate and drive 
purpose. 

Together, we change 
the world

Providing life-changing insights 
with Copernicus Satellite Data

Moving millions of people
through airport facilities

Delivering energy 
to humankind

Strengtheningthe cyber 
resilience of Europe

Enabling the future
of mobility

Saving lives by keeping 
hospitals running
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Our global portfolio combines
horizontal solutions withdeep industry expertise

Health

Customer Experience

Software-Defined Vehicle

Industry-X

Journey to Cloud

Automotive

Digitalization in the Hospital

Digital Health Insurance

Telematic Infrastructure 2.0

Digitalization of Care

Public

Digital Public Administration

Public Sector Sustainability

Digital Sovereignty 

Public Transport

Digital Infrastructure

Transport Operations

Digital Maintenance

Passenger Experience

Financial Services

Connected Customer & Staff

Supply Chain Management

Sustainable Logistics Utilities

Retail IT Modernization

Retail & Logistics

Digitization & Monetization

Transformation & Modernization 

Security & Compliance

Manufacturing

Accelerated Innovation

Resilient Supply Chains

Smart & Sustainable Factories

Connected Products & Services

Combining management consulting with deep technology expertise to guide your digital transformation journeyAdvisory

Development of and support in your digitalization strategyDigital

Set-up and operations of multi-cloud environmentsCloud

Security of your business through state-of-the art security servicesSecurity

Basis for successful digitization, with fast, agile, and secure access to data and applications worldwide Connectivity
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Global players & hidden 
champions trust us

Naby Diaw, CISO at Lufthansa Group

The private cloud is a compelling option for us for operating 
our SAP systems. It combines stability and cost efficiency. 
The migration to a next-generation private cloud was logical.

Christian Eigler, Corporate CIO at Continental AG

Security has always played a major role in aviation, 
and we are pleased that a strong, reliable partner 
like Telekom Security has our backs and responds 
flexibly to our needs for IT security.

Maximilian Reinhard, Founder and CPO Legalian.io

With the T-Systems Sovereign Cloud powered by Google Cloud, we 
can now take off on the market with an innovative, AI-based service for 
compliancewith the Federal Money Laundering Act.

We turn customers 
into fans.
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We turn your challenges 
into our mission.

Solved customer pain points

Through RPA T-Systems, automated the processing of > 600 
orders daily for Deutschland-Ticket and helped Transdevavoid
hiring 60 workers.

Thanks to T-3SMN?GǦM #FIO> =IHMOFNCHA ;H> GCAL;NCIH NI ; 
public cloud solution, a major pipeline operator was able to 
reduce IT costs by 40%.

Through a consolidated, more efficient IT resource capacity 
utilization, we have lowered the carbon footprint of 
GerresheimerAGby more than 90%. 

We provided a rapid resolution of incidents and minimization of 
downtime costs for a logistics giant through AI based solutions. 
This reduced the incidents at our customer to zero. 

DIGITALIZATION

RESILIENCE

JOURNEY TO CLOUD

SUSTAINABILITY
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Our sustainability targets

Our data centers 
run fully energy 
efficient

Certified member of 
Climate Neutral 
Data Center Pact

High-efficiency 
LEED-certified
data center Biere

EU Code of Conduct awarded 
most energy-efficient DC in 
Europe in 2023

How we can help with your 
sustainability targets

Your sustainability 
targets are as important 
to us as our own.

We offer an end-to-
end portfolio on ESG

Positioned as a leader by PAC 
Analysts and in first-ever ISG 
Provider LensǓSustainability 
and ESG services (Europe)

Net zero emissions
(full scope) emission by 2040

Net zero emissions for 
direct and indirect energy 
consumption until 2025

0%

0%

100%

Reduction in overall emission 
by 2030-55%

100%

Sourcingof renewable
electricity since 2021

Fullcircularity for technology 
anddevices by 2030
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Quality
is the key to
success.

ǣ3?HM? I@ 
OLA?H=SǤ

Audit & 
compliance

including risk

Quantity & quality
of people

Process 
adherence
& discipline

Health checks Product &
operational
readiness

ZERO OUTAGE

Avoiding failure 
right from the 

deal

Being aware  
of and 

managing risks

Scoping 
according to 

customer needs

Staffing with the
right people with

the right skills

ZERO FAILURE

Planning the 
how of the 

collaboration

Quality in delivery 
through 

standards

44



We leverage our ecosystem 
of reliable partnersto enable 
innovative solutions for you.

Our network includes over 500 
prominent technology and industry 
leaders, along with numerous startups.

Joint solution development

Capability augmentation

Joint project delivery

Co-innovation
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Á We are 26.000 peoplein 27 countriesfrom different backgrounds: 
We firmly believe that a culture of diversity and inclusion creates an 
environment in which the best customer experience will be achieved.

Á We value and foster a collaborative culture where everyone can bring 
in their knowledge, ideas 
and opinions. #oneTeam

Á We have the best digital experts: 20.000 certified experts,10.000
future skills in Cloud, Digital,Infrastructure and Security.800 AI 
Experts, 800 IT Architects, 700 Scrum Masters, 300 Agile Coaches.

Á We invest 8% of our EBIT in trainings and we are DACH winner for 
Excellence in Learning and Development.

Á Weofferexpertisein runningfirst classprojectsworldwide
acrossour industriesandportfolio.

PASSIONATE & SKILLED PEOPLE

OUR VALUES

TALENT MAGNET

Over 26,000 engagedexperts with 
theirpassion and skills, are ready 
to provideleading edge digital 
solutions for you.

#peoplemakeithappen

Á T-Systems is a placefor people to grow and develop. We create a true 
peopleexperience. We listento and careaboutour people.

Á We are Top Employer in Germany and incore markets.
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