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Disclaimer

This presentation contains forwdooking statements that reflect the current views of Deutsche Telekom management wittorégjpeetevents.

These forwardboking statements include statements with regard to the expected development of revenue, earnings, proétatfans, aepreciation and
amortization, cash flows, and personaklted measures. You should consider them with caution. Such statements are siskganio uncertainties, most

|l @ QBC=B ; L? >C@@C=0OFN NI JL?>C=N ; H> ; L? A?H?L; FFPS®abtityt8 dchieve cbr? ONM=B
objectives are the progress of our workforce reduction initiative and othemvdogtmeasures, and the impact of other ggnifstrategic, labor or business
competition, technological change, legal proceedings, and regulatory developments, among other factors, may have\arsateifiatioon our costs and
revenue development. Further, the economic downturn in our markets, and changes in interest and currency exchany®e hates amayrgact on our
business development and the availability of financing on favorable conditions. Changes to our expectations conceasmfjdwsireay lead to

impairment write downs of assets carried at historical cost, which may materially affect our results at the grouprayset gpeatiievels.

If these or other risks and uncertainties materialize, or if the assumptions underlying any of these statements gjaue lciieperformance may
materially differ from the performance expressed or implied by feloakidg statements. We can offer no assurance thattouagss or expectations will be
achieved. Without prejudice to existing obligations under capital market law, we do not assume any obligation to updtzd&ifaywtatements to take new
information or future events into account or otherwise.

In addition to figures prepared in accordance with IFRS, Deutsche Telekom also presents alternative performanceludessaesmgeothers, service
revenue EBITDA, EBITDA margin, adjusted EBITDA, adjusted EBITDA after leases, adjusted EBITDA margin, core EBTTasted stetifcome, free
cash flow, free cash flow after leases, gross debt, net debt after leases, and net debt. These alternative perforneasheuttebswonsidered in addition
to, but not as a substitute for, the information prepared in accordance with IFRS. Alternative performance measulgecate HeRS or any other generally
accepted accounting principles. Other companies may define these terms in different ways.
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198,079
employees Worldi p 1 1 9 ) 1bn

revenue in 2025

mobile customers

Figures based on annual report 2025.
* Reporting date Dec. 31, 2025

Profil Strategie & Transformation Netz, Produkte & Innovation Service & Marke



Deutsche Telekom Profile

Fofci]w I "]

Customers Markets Numbers Employees &
responsibility

-~

Employees worldwid&98,079
Iq?eporting date Dec. 31, 2025)

Present in > 50 countries i Revenu¢p VVAUV <H

Germany, Europe and the USA: 1 Adjusted EBITDARL YY UW <

. with own infrastructure . A f, 4,683trainees and cooperative
f 22.5mnbroadband customers f Free CashflowA4AL V"~ UZ <H degree students

I T-Systemsglobal presence &
alliances via partners

-

f 273.2mnmobile customers

-~

f 24.8mnfixed-network lines

f 9.2mnTV customers . .
Pioneer of social issues

(climate protection, data privacy,
diversity, etc.)

-~

Figures based on annual report 2025.

Profile Strategy & Transformation Network, Products & Innovation Service & Brand 5



Germany

Facts & figures

(] 74.5mnmobile customers
r—O 15.1mnbroadband customers
'e \\ 4.7 mnIPTV customers incl. satellite

P WZ gnue< H
L I ® D V UEBNDA AL Edjusted
55,089employeesRreporting date Dec. 31, 2025)

70,751employees in Germany overall
(Reporting date Dec. 31, 2025)

Figures based on annual report 2025.
* Retail

Profile Strategy & Transformation Network, Products & Innovation Service & Brand 6



United States & Europe

Facts & figures

f] 47 .2mnmobile customers
r-O 7.4mnbroadband customers
f_\\ 4.5MnIPTV, satellite, cable customers

P12.7bnrevenue
O I B DA4.7bnEBITDA AL adjusted

31,3006mp|0yee$Reporting date Dec. 31, 2025)

EUROPE
-

OO(] 142.4mnbranded customers

r— Q) 116.4mn postpaid customers
N1 25.9mnprepaid customers

$ 88.2 bnevenue
N I B  $ 33.0 breBITDA AL adjusted

70,036€mp|0yee$Reporting date Dec. 31, 2025)

T-MOBILE US

Figures based on annual report 2025.

Profile Strategy & Transformation Network, Products & Innovation Service & Brand 7



T-Systems

Facts & figures

Information technology and telecommunications
services in all industriegiutomotive, finance,
transport, retail & public sector

Pioneerin cloud computingCorporate customers,
multinational corporations & public sector

P Y UeVenu< H
H I ® D U EBTDAAHad]usted

25,124 employeesReporting date Dec. 31, 2025)

Figures based on annual report 2025.

Profile Strategy & Transformation Network, Products & Innovation Service & Brand 8



Most valuable German Brand of all time

T s #1

Most valuable #11 of the Most valuable
German Brand most valuable Telecoms Brand
of all time Global Brands In the world

Increase Brand Value & 12 bNup to Brand value more thagloubledfrom 20262025

$ 96.2 Billion +114%

Source: Brand Finance Global 52025

Profile Strategy & Transformation Network, Products & Innovation Service & Brand



We take responsibility 1/3

Corporate Responsibility

Sustainability Groundbreaking projects

@ Environmental and climate protection ———>  Groupwide climate protection target:

./:';\ e.g., CQreduction, efficient use of VUUY 1 @ 'LI OJGM ?F?=NLC:=
resources, circular economy, sustainable energy sources since 20Rlet zeroln own
mobility operations as [#025/entire value chain by 2040
Sustainable innovations and products _____ | Impact Measuremensystematic approach
e.g., environmentally friendly and to measure social and ecological impact of prod
accessible products, efficient data center, and projects (TUV validated).
e-health Al Phonevith exceptional Eco Rating (90/100)

~\\Q)“) Sustainable supplier management . Supplier selection and development:

O~ e.g., binding requirements for the supply Sustainability as a key criterion

chain, reviews and audits

Strategic management, governance, Success in respected rating indexes and
. — > .
DDD stakeholder management and sustainable rankings:
financee.g., mandatory CR policies, KPIs CDPpekom MSCI and Sustainalytics,
for the entire Group in the annual and CR among others

reports, sustainability indexes

Profile Strategy & Transformation Network, Products & Innovation Service & Brand 10



We take responsibility 2/3

Corporate Responsibility

Social commitment Groundbreaking projects

Digital Participation - &-?>C; v MOL?Y

literacy #AgainstHatespeech

Digital Responsibility —> AlGuidelines
L AA
™
QD

Impact of Digitization: minimizing risks, Guidelines for the ethical and ecological us

optimizing opportunities of artificial intelligence (Al)

Digital Education — Telekom@School

Offers for internet connections and Subsidized internet access for all general a
equipment of schools. vocational schools throughout Germany
is Deutsche Telekom Stiftung — Educational foundation
Enabler for education ecosystem for projects for young people aged-16,
mathematics, science and technology ?UAU &9?M ) =; HYG JLI D~

Profile Strategy & Transformation

"ON M?=0
Connection of media and democratic Offers for Competent Media U3edchTodagy

Network, Products & Innovation

Service & Brand
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We take responsibility 3/3

Corporate Responsibility

Diversity, Equality and Inclusion Data privacy Sponsorship

Leading role in societal and Leading role in data privacy & data security Commitment to culture & sport

diversity-related issues & Data privacy report & Security on the Internet & Amateur & professional sports e.g., German

s Pioneer as first to introduce Grewjgle report football association (DFB), Bayern Munich,
QI G?HGM KOI N; ¢ Early warning system against cyber attacks Olympics & Paralympic Games/ Special

/] FSGJC=Mu &. 2Q MJI LNM

¢ Employee resource Groups (Diversity recreational sports

networks) covering all diversity dimensions to

ensure the participation and visibility of all ¢ Culture/examples:
International Beethoven Competition,

& Modern working models to promote winid< Beethovenfest

balance

Profile Strategy & Transformation Network, Products & Innovation Service & Brand 12



Employer Deutsche Telekom

Employer Branding

Experience Ta workplace
where you truly belong, where
your perspectives inspire us
and where trust gives you the
confidence to make a positive
impact.

With the strength of a global
leader and the drive for
innovation, we connect you
with numerous pathways to
continuously grow in new
directions.

Together we shape a world of
digital optimism and connect
people- to each other and to
the opportunities of a better
tomorrow. Create connections
that matter.

Facts & our
employer positioning

70,740Employees in Germany

4.683Dual students/ trainees

28.7%women in top/middle management

< Ja o)

Figures based on annual report 2025

CONN EC‘TIONS

FLEXIBILITY
FOR WHAT
MATTERS MOST

EVERYONE
IS CONNECTED,

Profile Strategy & Transformation Network, Products & Innovation Service & Brand

Awards

(Selection)

LEADING | LEADING

EMPLOYER | |[EMPLOYER

Leading Employer cigm
2026 Global & Germany s | s
Best employer for
apprenticeship & dual
study programs in
Germany 2025




7? Ol HGN MNIJ OHNCF 2?2P?2|

It is in our nature to seek the company of others: humans
need this interaction in order to move forward. Sharing
fosters closeness. It is the very reason we choose to
share our important moments with those important to us.

We share events, experiences, and opiklenmetimes

even our possessions. We share knowledge and our ideas.
And quite often, by sharing these thoughts, we turn them into
something bigger, something better. That is what drives us.

We, Deutsche Telekom, are more than just another company,
which provides society with infrastructure. Whatever the

Our network is an artery pumping life: fast, reliable,
and secure. It provides easy access to all who need it.

We are close to the consumer and are transparent, fair,
and open to dialogue. We identify innovative products
at an early stage and develop them in collaboration with
our partners. We do all of this ‘better than anyone else.
This ability forms the basis of trukin essential

ingredient for londasting relationships.

Precisely this is the essence of our work at Deutsche
Telekom. Together, with passion, focus and sustainability,

=CL=OGMN; H=?Mv Q2?2 ; L? ; N L OMNwve are enteridg a wardl lofihfineHpossibilitieB for &&th ahds 2 G M

private and work lives. Whenever. Wherever. Forever making
life easier for people and enriching it is our mission.

every one of us. It is our contribution to social togetherness.

This connects us.

Profile Strategy & Transformation Network, Products & Innovation Service & Brand 14



The refreshed Guiding Principles codify our cultural evolution, defining the
standards that bring -Style to life.

FORMER

REFRESHED

DELIGHT OUR
CUSTOMERS

We are the trusted
companion and help our
customers with achieving
their goals with simple,
innovative and human
centered experiences.

(@)

DELIGHT OUR
CUSTOMERS

Their needs and desires arz2
our North Star. We win

their hearts. Turning our
customers into fans. With
unmatched quality and
experiences.

%

GET THINGS
DONE

We are entrepreneurial anc|
solutionorientedUthis is
how we stay ahead of our
competition.

4

V4

7% 7/ . Gz

STOP

We always give our very

best. We relentlessly drive

performance. Embracing
technology.We remove
bureaucracy that is holding
us back. For us, good is not
leading.

§&N

K

ACT WITH RESPECT TEAM TOGETHER

& INTEGRITY

We always do the right
thing, every time and
everywhere. What counts
are our actions. We are
actively committed to
respectful interactions.

&

ACT WITH RESPECT

& INTEGRITY

We are a business with a
purpose. We always do the
right thing, in the right
way. We act with empathy
and respect. We value
what each person brings.

Profile

Strategy & Transformation

TEAM APART

We are one team. We
challenge and empower
one another.

%0

o

ONE TEAM,
TOGETHER

We challenge and
empower each other and
winand losdogether. We
break silos. We openly
discuss, decide and
commit. Then we aehs
one global team.

Network, Products & Innovation

\Z

| AM TU
COUNT ON ME

We are proud to be T. We
act with passion,
responsibility and
commitmentJtrust means
everything to us.

Y

| AM TU
COUNT ON ME

We are proud to be T. We
are there when it matters
most. We act like owndis
with passion and
responsibility. Trust means
everything to us.

<7

STAY CURIOUS
& GROW

We are curious and
embrace continuous
learning. This mindset lets
us grow as an organization
and as individuals.

%4
STAY CURIOUS
& GROW

We aim high and keep
evolving. We learn,

unlearn, and relearn. We
try, fail, and try better.

4B: NGM BI Q Q°?
individuals and
organization.

Service & Brand 15



We are responsive

TimotheusHottges
Chief Executive Officer (CEO)
Deutsche Telekom AG

@ linkedin.com/inimhéttges

Ferri Abolhassan
Board member for-Systems

Birgit Bohle

Labor Director
@ linkedin.com/inbirgitbohle

@ linkedin.com/inferriabolhassan

Rodrigo Diehl

Board member for Germany

Christian P. lllek

Board member for Finance
(CFO)

[ linkedin.com/infodrigodiehl

[ linkedin.com/in¢hristianillek

Thorsten Langheim
Board member for USA and
Group Development Deutsche Telekom AG

Dominique Leroy
Board member for Europe

m linkedin.com/inthorstenlangheim m be.linkedin.com/irdominigueleroy

Profile Strategy & Transformation Network, Products & Innovation Service & Brand

Board member for Human Resources & Legal Affairs,
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http://www.linkedin.com/in/timhöttges
http://www.linkedin.com/in/timhöttges
http://www.linkedin.com/in/ferriabolhassan
http://www.linkedin.com/in/ferriabolhassan
https://www.linkedin.com/in/birgitbohle/
https://www.linkedin.com/in/birgitbohle/
https://www.linkedin.com/in/rodrigodiehl/
https://www.linkedin.com/in/rodrigodiehl/
https://www.linkedin.com/in/christianillek/
https://www.linkedin.com/in/christianillek/
https://www.linkedin.com/in/thorstenlangheim/
https://www.linkedin.com/in/thorstenlangheim/
https://www.linkedin.com/in/dominiqueleroy/?originalSubdomain=be
https://www.linkedin.com/in/dominiqueleroy/?originalSubdomain=be
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Our strategy: Leading Digital Telco

Differentiate videadingnetwork experienct)

Scaleupwith global services, cloudified API :
best Fiber, best 5G

based NT/IT platforms & common operations

Growby monetizingnigh-quality networks&
services that enhance digital life & business
with MagentaAdvantage

Become alata-informedAl-enabled,
digital-first companyJAI@T

Maximizesapital returngo re-investin
sustainable growth & deliver superior
shareholder value

Increaseoroductivity & cost efficiency end
to-endthrough continuous automation,
simplification & modernization

We ardlifferent Usuperior brand, unique
m Bl m portfolio, best team, strong values &

leading ESG ambitions | @ $4GM #:.JCN.F -:LE?

Please click here for the-@mlone document

Profile Strategy& Transformation Network, Products & Innovation Service & Brand 18


https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf

We are committed to lead and perform

STRONGER FOUNDATI( N* SUPERIOR EXECUTIO + ACCELERATION — VALUE CREATION

o I

L T4

A GrowUsS shar& strong A Outinvestcompetition A Datainformed, digital first Unlock additional Value:

’ Zolr‘t;?Iiowithec;p;ionjlity A Nextlevelquality approach ’ Z?giany e . A Adj. EPS! P in 20072
A Solldievera eaaroom " I A ever ere 10r us « our p ~
¥ A Winin the market custormare | A Dividendst0%4J60%0f

A T-Systemsa unique
differentiator

A Strongbrand, values &SG

A Capture thésberopportunity
A 5Ga winning story

adj. EPS

A Leveragelobalscale )
A Share buyback of upfio W < H

A Platformeconomics

commitments A B2Bprofitable growth in2026
A Rejuvenated industry leading A Rampupbeyond core
team

Please click here for the-sHone document

| @ $4GM #:JCN:F - LE?

Profile Strategy& Transformation Network, Products & Innovation Service & Brand 19


https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf
https://www.telekom.com/resource/blob/1080084/b07d0775d35cfb41bac9f32386725b81/dtcmd24-group-strategy-data.pdf

2026 strategic priorities

ey G & G Y

accelerating our flywheel

Doubledown orconnectivityasourcoredifferentiator U
whileboldyexploringnewhigh-valuebizopportunities

StrengthenourB2Bmomentunthroughanintegratedportfolioand
materializing(sovereign Al and Cloudpportunities

Al willredefineeverythingUandwe consequentlynvestthroughout
the wholeorganizatiorto leadthe pack

Unlockthe full powerof ourtransatlanticscaleandcontinueto
boostefficiencyat alllevels

Maintainourbest-in-classcapitalallocationto continueto drive
superioivalueandsustainableshareholdereturns

Empowethe T:investin ourbrandUandthe bestteamwith
longtermculturaltransformation& rejuvenation

20
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Our best network at a glance

Germany

Fixed network Mobile network

>860,000 km

fiber-optic cables (end of 2024)

~100 10bG antennas

(End of 2025)

Fiber access available for

11 million households

(end of 2024)

99% 5G network coverage

(End of 202p

99%
LTE coverage of population

(End of 2025)

> 37 million households

Tariff up to 100 Mbit or more (Q3/2024)

Profile Strategy& Transformation Network, Products & Innovation Service & Brand 23



Our best network at a glance

Prizes and awards

S—r * s [
Best network coverage, bandwidth, and stability. o 7 ‘ ’ I

Both fixed and mobile. | o N
& Broadband quality leader in mobile and fixed networks” ® | ‘

& Innovative products . ®
& High bandwidths and staté-the-art technology
¢ Excellent network coverage

PO S A
. [ ] » 'y
. ]
[T @e
@ L '
. LS ° ! .
a 4 . ° & ]
(L @ .
Profile Strategy& Transformation

Repeatedly awarded

Network, Products & Innovation

B connect|[ 141 P IMTEST
UBERRAGEND TESTSIEGER
B Netz
l MOBILFUNK UND estes Net Telekom
’ 5G-NETZTEST TR bt
» Deutsche Telekom F%'”\,ﬁ;m‘:f;flﬁ]”?gf:““
L 2 L ] Heft 12025 chip. 9-2024 www.imfest.de
Computer
connectiiC IHL Rl PN
BUNDESWEITE ANBIETER Test; Mobilfunknetze
Telekom N ETZ
Heft 9/2024 s

FUR 995

TESTSIEGER
Telekom Mobilfunknetz
NOTE: 1,3
AUSGABE 23/2024

Service & Brand
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The network 1s at the core of our value creation

. H>

B

Internetspeed

Demand fovery highand
equally fast upload and
download speeds
continues to grovieiber
provides théong-term
scalable infrastructuréor
data-intensive applications
across households,
businesses and the public
sector.

>?=CMCP?

@l L

(1)
Networkcoverage

Demand fovery highand
equally fast upload and
download speedsontinues
to grow.Fiberprovides the
long-term scalable
infrastructurefor data
intensive applications
across households,
businesses and the public
sector.

Profil

'"'?2LG: HSGM

I\

-/

Devices

The number afonnected
devicesis growing
exponentiallyi from

smart homes and industrial
facilities to connected
vehicles.

Persistent, reliable
connectivityis becoming a
fundamental requirement
fordigital value creation

Strategie & Transformation

>CACN: F

(‘®’3
Latency

In addition to high
bandwidth]ow latencyis
becoming increasingly
importantt particularly
for industrial applications,
autonomous systems,
telemedicine and redéiime
control.5G SA and edge
architecturesenable new
business models through
reliablerealtime
communication

Netz, Produkte & Innovation

@ONOL ?

7z

oy

User Experience

New applications such A&
powered servicesloud
gaming, XR applications and
connected production
processes are significantly
increasing requirements for
capacity, stability and real
time performancef
networks.

Service & Marke 25



Products for our

consumers

Unlimited
Magental VvV
MagentaZuhause

BeyondCore



Strong products and services for retail custom

We offer products and services that are innovative, secure, and simple.

Trulyunlimited

MagentaZuhause

MagentaTV

MAGENTA MOMENTS

BeyondCore Services

Withthe newMagentaMobileates,
yourfamilycansurfwithoutlimits U
no data caps, no restrictions
Starting with the first Plus card,
everyonegets unlimiteddata* And
the bestpart: the more peopleyou
havethe cheapeit gets.

With our MagentaZuhauséariffs,
you can surf the best network at
home and stay connectedto your
loved onesU becausewe connect
Germanynowandforever!

* Applies tMagentaMobilé/ tariffs and foMagentaEIN8ustomers witiMagentaMobilé tariffs or higher.

Morefor everyonel entertainment
for the whole family. more tele-

visionmorestreamingservicesaand

partners, more series and films,

Moretop-classsports At homeand

on the go. Tryit out easilywithout

loggingin or bookit directlyaspart

of apackageandsavemoney

More Magentafor your everyday
life: In the future, we will not only
support you with our tele
communicationgroducts,but also
beyond Already today, you can
enjoy benefits in Magenta
Momentsand easy payment with

PayzyJandsoonevenmore
27



Magenta MobildJWedemocratizeUnlimited

Themore the cheaper

O
S
CQ
&

Integrative &onvergenit
Family &closeonce

Simple & smart

Simplicity

TrulyUnlimited
Without limits

Themore the cheapet
Averageprice

AffordableMagentaMobibffers for everyone in
the family.

Our tariffs offer a simple and smart solution for
everyone.

We offer truly unlimited usage for the main card
and all Plus cards without additional efforts.

With each addition&lusCardthe average price
for everyone decreases. RlilisCardbave the
same data volume as the main card.

Wedemocratizeunlimited

Our MagentaMobil customers enjoy
unlimited data volume starting with the
MagentaMobiM tariff with justonePlus
card ForM1 customersthis alsoapplies

to the MagentaMobiSplan 28



Magenta ZuhausByour home internet hub

We connect Germanyiow and foreverfor the best experience at home!

Highspeed ahome
The best connectivity with the bestMiand the best service
provides top internet speeds throughout your home.

Smarthome
Use a router and app to intelligently connect your entire hom
control it via your smartphone.

Suitable tariffs and offers for everyone
e A | Our tariffs offer bandwidths for every type of internet use.

| slt P Families, high uploads in the home office, or for young peopl
» W New:Fast DSL fromongstatUpermanently affordable

FiberUfast, reliable, and futurg@roof
Surfing at speeds of up to 2,000 Mbit/s is easily possible on
modern Tfiber network.

Hybrid 5G

Fast internet even where landlines don't offer enough
performance. Hybrid combines landline and mobile bandwid
offer high speeds.




‘[: Fiberto the home(FTTH)

Lifeline of the digital society

Only FTTH offers sufficient performance for today's and
tomorrow's intensive data usage.

No other network is more powerful, stable, or energy
efficient.

Every year, we connect more than 2.5 million household:
business locations, and public institutions (e.g., schools)
nationwide to the network of the future.

30



Magenta T\Wtelevisionof the future

Our customers stream their favorite shows anytime, even on the go.

Timeindependentelevisionthrough restart, -day replaytimeshift
and recording

Widest range of channel selectiwh>180 channels, incl. >160 in HD*
& 3 in UHD**, and excl. sports content e.g. 2026 FIFA World Cup

MagentaTV-JUnique variety included wiiagentaTVOriginals &
exclusives, the best of ARD & ZDF, top international series and fil
well as highlights for kids & teens.

Bestpartnercontentw/ access to streaming servieegRTL+, Netflix
Apple TV+, DAZN, Disney, WOW, plus video & media libraries

Moreflexibility: StreamMagentaT elevision, exclusive series, and
movies in HD anywhere and anytime: Not only on Telekom hardw
but also on tablets, smartphones, smart TVs, Chromieca$/and
Apple TV.

MagentaTV Freemiuoffers everyone a first glimpseMdgentaTV
free of charge.

MagentaTV One
Enjoy an outstanding TV experience MalgentaT\AandMagentaTV
One. Easy installation. Flexible via LAN-Br,\Widependent of your

internet provider.
31

* Startingwith MagentaTV Smart **UHD only possible with Telekom TV sets sudiagentaT\One, etc.
*eex - Qrerviewof currently supported devices: https://www.telekom.de/magéritarife-und-optionen/magentav-mit-app/geraeteuebersicht



Products for our

“raﬂr "‘ mro
;igﬂ 1 sma®
' ”ll |

INTEGRATED
B2B COMPETENCE

From small and mediusized companies to multinational cooperations and public institutions:

Together, B SMN? GM ; H> 4?2F?2EI G $?ONM=BF; H> ; L?

NB?L?



We structure our capabillities for the best customer experience
at all levels

Portfolio & Geato-Market View

Consultation Best in class, softwadefined

connectivity based on global DT
network for all enterprise customers

IT

. DigitalSolutions
Savices g

Cloud Infra&
Managedervices

Journeyto-Digital (J2D)
Standardapplicationsdataanalytics

trafo & migrationprocesonf &
integration

ScalableTelcoPlatforms
loT,Security, SIX) Hdefay,CPaaS

Real E2E digital strategy for SMESs:
Convincing offers for SMEs that drive
their journeyto-digital

ucc

o Configurable, industrgpecific digital
Connectivity solutions for multinational enterprises,
Services

based on scalable cloud services

Midmarket Public Multinational
Enterprises
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Products for our

Business Customer

Security Advisory Digital Cloud Services



We are big enoughb scale About FSystems
globally and small enoudio be

there for our customers. 4 1T Senice Providers
} In Germany & #2 in DACH

p Y LKeV”\ue groﬁn vITFIZ 8% in 2024

Security Operation Cente($OCs)hat

8 operateglobally
> Defendagamst36 million cyberattacksper

day.

2 Countriesin USA, LATAM,
Europa & Asien

> 500\semooanrrer
> 1 . OOOCase studies
2 6 . OOO E rgg I g%gﬁg;ﬁl‘lijedcilnegxperts
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We partner with you on Ourset-up
your journey into imodern,

secure, and resilient digital @
environmentalongthe

Tl l 7 Focus Global Delivery Network 1 German
E2 E d Ig Itayal ue Ch ain. industries with 25 couyntries frontend
“% — Advisory (Detecon)
9

t‘

L.




We enable our customers
to Innovate andrive
purpose.

Together, weehange
the world

Providindife-changing insights
with Copernicus Satellite Da

Saving livedykeeping .
hospitals running WINSELGRUPPE UKD e

Enabling the future

of mobility K SBB CFFFFS  [lfz0774

Moving millions of people = ) —C
through airport facilities scia  Schiphol 27

Deliveringenergy P~
. MaN P Sach
to humarkind e Energie

Shell

Srengtheninghe cyber . . Q
resilienceof Europe viesco owinformatik }5



Our global portfolio combines

horizontal solutionsvithdeep industry expertise

( Automotive >

Customer Experience

SoftwareDefined Vehicle
IndustryX

Journey to Cloud

Advisory

Digital

Security

Connectivity €A

(@ Health

Digitalization in the Hospital

Digital Health Insurance
Telematic Infrastructure 2.0

Digitalization of Care

) (& e O

Digital Public Administration
Public Sector Sustainability
Digital Sovereignty

([2, =) Public TranspoD

Digital Infrastructure
Transport Operations
Digital Maintenance

Passenger Experience

Combining management consulting with deep technology expertise to guide your digital transformation journey

Development of and support in your digitalization strategy

Setup and operations of muttioud environments

Security of your business through stat¢he art security services

Basis for successful digitization, with fast, agile, and secure access to data and applications worldwide

Connected Customer & Staff
Supply Chain Management
Sustainable Logistics Utilities

Retail IT Modernization

Qg&} Retail & Logistic}

Digitization & Monetization
Transformation & Modernization

Security & Compliance

=\

[ 9 Financial Servic%

Accelerated Innovation
Resilient Supply Chains
Smart & Sustainable Factories

Connected Products & Services

Q@ Manufacturing>
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We turn customers Global players & hidden
Into fans. champions trust us

&6 i theT-Systems Sovereign Cloymwered by Google Cloud, we @ wm R () S, ®|EELT BT @
can now take off on the market withrarovative, Albased service for - B
compliancewith the Federal Money Laundering Act.

Maximilian Reinhard, Founder and CPO Legalian.io

VOLKSWAGEN  (Gntinental® = i
p— . s/

T

f
£=5] WK SBB CFFFFS TroLL 4 EUROPE EE

BARMER gerresheimer aowinformatk (&

‘ ‘ Theprivate cloudis a compelling option for us éurerating
our SAP systemdt combinestability and cost efficiency
The migration to a negeneration private cloud was logical

Christian Eigler, Corporate CIO at Continental AG

B s Te  © Lufthansa ENBCIA

o= ~—

& £ security has always played a major role in aviation{ilys Q- IS 1o '@l (o ;{; KNORR-BREMSE ..o . ..
and we are pleased thast@ong, reliable partner

like Telekom Securitiias our backs and responds N
flexibly to our needs for IT security. [g  FADZBANK e

Die Initiativbank Die Deine Bank. Investment ~ eurorean : izu ........
Naby Diaw, CISO at Lufthansa Group

™ Sachsen 1 09® {ianse
@ Sdry O w = eom



We turn yout. challe _ Solved customer pain points
into our mission. 5

Y

DIGITALIZATION

Through RPASystems, automated the processing of > 600
orders daily for Deutschlafiicket and helped Transdexoid
hiring 60 workers.

RESILIENCE

We provided a rapid resolution of incidents and minimization of
downtime costs for a logistics giant through Al based solutions.
Thisreduced the incidents at our customer to zero.

JOURNEY TO CLOUD

ThankstoB SMN? GGM #F| O> =1 HMOF NCH !/
public cloud solution, a major pipeline operator was able to
reduce IT costs by 40%.

SUSTAINABILITY
Through a consolidated, more efficient IT resource capacity
utilization, we havewered the carbon footprindf
GerresheimekGby more than 90%.
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Yoursustainability Our sustainabillity targets
targetsare as important
tO us as our own. O% Net zero emissions for 100)/0 Sourcingpfrenewable

direct and indirecenergy electricity since 2021
consumption untl025

Net zero emissions Fullcircularity for technology
O% (full scopemission b040 100)/0 anddevicesby 2030

_ 5 50 ¥ Reduction in overall emission
0 by 2030

How we can help with your
sustainability targets

We offer ar_1 endo- : Our data centers e Certified member of &gy Highefficiency I EU Code of Conduatvarded
end portfolio on ESG run fully energy @%ﬂﬁ%ﬁ\ Climate Neutral ( ¥\ LEEDRcertified @ most energyefficient DC in
efficient QezEy Data Center Pact g e data center Biere 3@ Europe in 2023
Positioned as a leader by PAC
Analysts and in firgtver ISG 18G Provider Lens Ewope2023 5@ Provider Lens Europe2023  1SG Provider Lens Eurcpe 2023
PrOVIdeI’ Leﬁgosustalnablllty y gnﬁi;;sﬂﬁiggliim Services ?::ﬁ:fot;i:gj:ﬁoiicand Implementation Services-IT i::?;:f&lilgnﬁﬁisfam Implementation Services-OT

and ESG services (Europe)
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.
-
R -' Spoga) v B co'?rlljpgjliitaﬁce | @Quantity & quality
- | including risk of people
\ | |
\ ZERO OUTAGE

e Health checks Process Product &

- adherence operational

s & discipline readiness

Being aware Avoiding failure Scoping
of and right from the according to
managing risks deal customer needs

ZERO FAILURE
Quality o . ey
Quality in delivery Planning the Staffing with the

1 th h h fth ight le with
IS the key tO sta?éjgrds col(l)z\;\égratign rIEE:’he ﬁgﬁf sek}ll\lns

SUCCESS.



We leverage owlcosystem
of reliable partnerdo enable
Innovative solutions for you.

S

Our network includes over 500
prominent technology and industry
leaders, along with numerous startups.

@ Joint solution development
@ Capability augmentation
@ Joint project delivery

@ Coinnovation

PLN
Y e =. Microsoft Y
vmware T i
il A intel
Vi|Path
aws _
I Systems', 2
NetApp
Lenovo _, Y
%7 paloalto Google Cloud
—
Y E:g:gtitslzackard servicenow
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Over26,000 engage@xpertswith
theirpaSSiOn and SkiHS’ ar A We have the best digital experts: 20.000 certified exg€rB00

future skills in Cloud, Digitaifrastructure and Securig00 Al
Experts, 800 IT Architects, 700 Scrum Masters, 300 Agile Coaches.

PASSIONATE & SKILLED PEOPLE

We invest 8% of our EBIT in trainings and we are DACH winner for
Excellence in Learning and Development.

A Weofferexpertisen runningfirst classprojectsworldwide
acrosour industriesindportfolio.

OUR VALUES

A We are 26.000 peopie 27 countriefom different backgrounds:
We firmly believe that a culture of diversity and inclusion creates an
environment in which the best customer experience will be achieved.

A We value and foster a collaborative culture where everyone can bring

in their knowledge, ideas
and opinions. #oneTeam

TALENT MAGNET

A T-Systems is a plader people to grow and develop. We create a true
peopleexperience. We listéa and car@boutour people.

A We are Top EmployiertGermanyand incoremarkets



Products for our

Business Customer

Cloud Management

Connectivity |
& Infrastructure |ICFSolutions

Security & Business Apps Agile Workplace



#1 #1 Q9%

Marketleader mostvaluableEuropearbrand 5G Coverage
for businesgustomers mostvaluablgelecommunications in Germany
In Germany brandinthe world

our S ©) ()

keyfacts

Wehavea strong

o 0 =
marketpostition d-o @ i |

> 500 37 > 8w

Of germancompanieswork TRI*Mpoints B2B _ of Germanys
with ourTelekom network (Customesatisfaction A(C>>?H #B,; G,
areourcustomers
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In anutsheli
We arelelekom Deutschland
Business Customers

Wearethe preferreddigitizationpartnerof

2.5million businesscustomers

ur

25,500experts

takecaretogetherwith

9,500partners

(0]

yourdigitalization




LEADING DIGITAL

—
m
-
B2BO
o

Driving Digitalization. Together.

We aredriving digitalization at the forefront.
We tackle digital challenges with our customers.
We stand for crossdustrydigitalization
DIGITALIZATION. -
I OG E I H E R As a trusted partner, we develop solutions
= together with our customers.
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Ourbroadbusinesgortfoliomakesour
customerssuccessfuin the digital world

BN

Achieving

moretogether:
With strong partners, we enable an
even broader spectrum in

Digitization Industry digitalization
rojects Knowhow
o bro) Docuﬁign_g FUSE-A| B% Microsoft
Applications e.g.
. SAPd
Infrastructure & | ©
Cloud Management - DéLiceincoges FUJITSU
® z SCH
Security eg. i 1dentity Management Osreopone samsun @ SHIE W
Industrial Control Systems
y NAVVis ce@sn  OSYAT Uit
o SOC
Network & e.g. ManagedSDNetworks
connectivity FTTH  Global WAN loT sSwORr W YellowFox

Jopenasapp  Cfino GPSoverlP, Company

eeeeeeeeeeeeeeeeeeeeeeeee
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