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Disclaimer.
This presentation contains forward-looking statements that reflect the current views of Deutsche Telekom management with respect
to future events. They include statements as to market potential, the guidance statements as well as our dividend outlook. They are
generally identified by the words “expect,” “anticipate,” “believe,” “intend,” “estimate,” “aim,” “goal,” “plan,” “will,” “seek,” “outlook” or
similar expressions and include generally any information that relates to expectations or targets for revenue, adjusted EBITDA or other
performance measures. Forward-looking statements are based on current plans, estimates and projections. You should consider
them with caution. Such statements are subject to risks and uncertainties, most of which are difficult to predict and are generally
beyond Deutsche Telekom’s control, including those described in the sections “Forward-Looking Statements” and “Risk Factors” of
the company’s Annual Report on Form 20-F filed with the U.S. Securities and Exchange Commission. Among the relevant factors are
the progress of Deutsche Telekom’s workforce reduction initiative and the impact of other significant strategic or business initiatives,
including acquisitions, dispositions and business combinations and cost-saving initiatives. In addition, regulatory rulings, stronger
than expected competition, technological change, litigation and supervisory developments, among other factors, may have a material
adverse effect on costs and revenue development. If these or other risks and uncertainties materialize, or if the assumptions
underlying any of these statements prove incorrect, Deutsche Telekom’s actual results may be materially different from those
expressed or implied by such statements. Deutsche Telekom can offer no assurance that its expectations or targets will be achieved.
Deutsche Telekom does not assume any obligation to update forward-looking statements to take new information or future events
into account or otherwise. Deutsche Telekom does not reconcile its adjusted EBITDA guidance to a GAAP measure because it would
require unreasonable effort to do so. As a general matter, Deutsche Telekom does not predict the net effect of future special factors
because of their uncertainty. Special factors and interest, taxes, depreciation and amortization (including impairment losses) can be
significant to Deutsche Telekom’s results.
In addition to figures prepared in accordance with IFRS, Deutsche Telekom presents non-GAAP financial performance measures,
including EBITDA, EBITDA margin, adjusted EBITDA, adjusted EBITDA margin, adjusted EBIT, adjusted net profit, free cash flow,
gross debt and net debt. These non-GAAP measures should be considered in addition to, but not as a substitute for, the information
prepared in accordance with IFRS. Non-GAAP financial performance measures are not subject to IFRS or any other generally
accepted accounting principles. Other companies may define these terms in different ways. For further information relevant to the
interpretation of these terms, please refer to the chapter “Reconciliation of pro forma figures”, which is posted on Deutsche Telekom’s
Investor Relations webpage at www.telekom.com.
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T-Mobile: growth driver for Deutsche Telekom.

Revenue, EBITDA (bn €) & customers (mn)
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Approximately 55% of the Deutsche
Telekom group net revenues
Over 75% of T-Mobile revenues outside
Germany
119,6 million customers at FY 2007 – one
of the Top international Mobile operators
Key differentiators to continue growth:
 Products
 Service
 Network

Q1-3, 2007

Revenue
EBITDA
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T-Mobile delivers to Deutsche Telekom’s Group Strategy.

Improve
competitiveness
in Germany
and CEE

Grow abroad
with mobile

Mobilize
Internet and
Web 2.0 trends

Strengthening
network-centric ICT
services with
partner(s) for IT

We mobilize personal, social and business networking.
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Improve competitiveness in Germany and CEE.

Improve
competitiveness
in Germany
and CEE

Grow abroad
with mobile

Mobilize
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Web 2.0 trends

Strengthening
network-centric ICT
services with
partner(s) for IT



Robust contract customer growth (+1mn) at T-Mobile Germany in 2007



Profitability of T-Mobile Germany above plan



2100 own shops in Europe (2000th opening in Vienna November 26, 2007)



#1-2 in overall customer satisfaction in most markets
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Grow abroad with mobile.

Improve
competitiveness
in Germany
(and CEE)

Grow abroad
with mobile

Mobilize
Internet and
Web 2.0 trends

Strengthening
network-centric ICT
services with
partner(s) for IT



Strong international contract net adds: 5.1 million in 2007



T-Mobile USA outperforms expectations; new innovative products



Acquisition of Orange Nederland significantly improves position in the Netherlands



Acquisition of SunCom will strengthen T-Mobile USA’s footprint



Network sharing agreement with “3” in UK will support profitability
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Grow abroad with mobile.
T-Mobile USA: Acquisition of SunCom strengthens footprint.







SunCom operates GSM/GPRS/EDGE network
Markets in North Carolina, South Carolina, Tennessee, Georgia, Puerto Rico, and U.S. Virgin
Islands
Increase TMUS operations to 98 of Top 100 markets (up by 11)
Increase TMUS covered population (excl. roaming) from 244M to 259M
Expected synergies with an NPV of approx. $1billion (10 years)
Closing expected soon (antitrust clearance, shareholder approval and FCC approval received)

Tennessee
North Carolina
South Carolina
Georgia
Puerto Rico

U.S.
Virgin
Islands
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Grow abroad with mobile.
T-Mobile NL: Acquisition of Orange improves market share.







DT acquired FT’s mobile and broadband business in the Netherlands for a total of €1.3 billion
Dutch market moves from four to three players
Total NPV of synergies after restructuring charges of €1billion
Annual run rate of savings of approx. €160 million
EBITDA accretion starting in 2008, FCF accretion in 2009, and EPS accretion in 2010
First-time consolidation as of October 1, 2007
Market share
mobile operators NL Q3 2007
(customers in %)

12%

15%

51%

22%

Orange TMO Vodafone KPN
NL
NL

Market share
mobile operators NL Q4 2007
(customers in %)
27%
22%

Vodafone TMO
NL

51%

KPN
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Grow abroad with mobile.
T-Mobile UK: Network sharing agreement with 3UK.







3UK and T-Mobile UK have signed a network sharing agreement that will significantly
 increase both operators’ 3G network quality and coverage,
 accelerate the provision of new high-speed mobile services, and
 deliver substantial cost savings
The Joint Venture (50/50) will buy and run the infrastructure for the companies
The integrated network will cover over 98% of the UK population with high-speed 3G mobile
broadband service
T-Mobile UK expects to save over GBP1billion operational costs and capex (10 years)
EPS accretion starting in 2009
3 current

T-Mobile current

Shared 3G network
end 2009
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Mobilize Internet and Web 2.0 trends.

Improve
competitiveness
in Germany
(and CEE)

Grow abroad
with mobile

Mobilize
Internet and
Web 2.0 trends

Strengthening
network-centric ICT
services with
partner(s) for IT



Total data revenues €3.9 billion in Q1-Q3 2007, up 30.1%



US data revenues €1.4 billion in Q1-Q3 2007, up 46.3%



Total non-messaging data revenue growth 42% to €1.4 billion in Q1-Q3 2007



UMTS data volume in Q3 2007 up 57% up from Q2 2007



open Handset Alliance with Google and others – first Android handset to be launched in 2008



Strategic partnership agreed between T-Mobile and Yahoo! including mobile search
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Mobilize the Internet and Web 2.0 trend.
T-Mobile Europe and USA.
Europe

USA

web’n’walk users1 (in 000)

Non-voice revenue
excluding messaging
(in € million)

myFaves users (in 000)

+71%

+41%

+572%

3,239
1,890

Non-voice revenue
excluding messaging
(in € million)

+43%

4,956

716
509

709
495

737

2006 YE 2007 YE
1

Q1-Q3 06 Q1-Q3 07

2006 YE 2007 YE

Q1-Q3 06 Q1-Q3 07

incl. D, UK, CZ, A and NL.
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T-Mobile.
Product innovation as success factor.
web‘n‘walk







More than 3.2 mn users in Europe
25% use it every day
Data revenue grows every year
Improved web’n’walk mobile data plans.
Web‘n‘walk 3.0 started
T-Mobile offers pay-per-day unlimited mobile
broadband plans

iPhone





Data usage 30 times higher than average private
customer
Valuable customers: Every third customer is an XL
customer
Extremely satisfied: 92 per cent of iPhone customers
recommend iPhone to friends and relatives
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T-Mobile.
Innovation as success factor.
Best Network








HSPA network with speeds up to 7.2 Mbit/s
3G rollout in the US with more than 8.000 cell sites
at year end 2007. Broader launch in 2008.
Great indoor coverage with HotSpot@home
service launched in the US July 2007
EDGE network in many countries. Nearly 100%
coverage in Germany
Biggest GSM modernization of the world in
Germany for best quality and EDGE
8th consecutive „Network of the Year“ award in
Germany
Excellent results in independent network-test 2007
in Austria (No. 1 for web browsing)

Mobile Broadband







The last two years show huge growth rates in mobile
data usage. This growth will further accelerate in
future
One key enabler for mobile broadband has been
HSPA - with DSL-like speeds - and there are still
opportunities to increase up to 14.4 Mbps
Femtocells are a promising development to further
improve indoor coverage
From 2010 NGMN will bring speeds over 100 Mbit/s
- this will become the mobile broadband platform for
the next decade offering sufficient capacity and
performance for the data services of the future
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Thank you for your attention!

